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B.Com. Semester - 5 (CBCS) Examination
July-2025 (Old Course)
BUSINESS MANAGEMENT - 5 (ELECTIVE - 1)

Time: 2:30 Hours Marks: 70
Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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ENGLISH VERSION
Que.l Give the Meaning of Marketing Management. Explain the Various Marketing Concepts in Detail.  (20)
OR
Que.l1 Explain the Functions and Importance of Marketing Management in Detail.
Que.2 What Is Marketing Strategy? Explain the Various Stages Involved in The Procedure of Planning a (20)
Marketing Strategy.
OR
Que.2 Explain the Objectives of Price Determination and Discuss the Factors Affecting the Pricing
Decisions of a Product.
Que.3 Explain the Various Stages of the Product Life Cycle (PLC) In Detail. (15)
OR
Que.3 What Is a Marketing Channel? Explain the Factors That Affect Distribution Channel Decisions.
Que.4 Give the Meaning of Advertising. Explain Its Characteristics and Objectives of Marketing. (15)
OR
Que.4 State the Various Methods of Sales Promotion.
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